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Combatting news avoidance
among Generation Z




"39% of the global
population now often or

sometimes avoids the news,
up from 29% in 2017"

The Reuters Institute’s 2024
Digital News Report

Gathering the world news media industry

The media industry is facing a defining time due to
challenges like war, climate change, and unrest around
the world. Today, the global need for human rights,
press freedom, and reliable journalism is vital to sustain
democratic societies.

To address these agendas, more than 1,000 media
leaders, journalists, and news editors from 85 countries
attended the 75th World News Media Congress

in Copenhagen. The World Association of News
Publishers (WAN-IFRA) organised the international
meeting in a local partnership with the Danish Media
Association (Danske Medier).

News avoidance among generation Z
In many countries, millions of people are consistently
avoiding the news (Toft, Palmer & Nielsen, 2023). This

phenomenon is called news avoidance and is most
often associated with less privileged groups (e.g.,
people from lower socioeconomic classes, and people
uninterested in politics). Today, the problem is also
growing among younger people (Generation Z), who
constitute nearly one-third of the world's population.

The growing news avoidance among Generation Z
creates challenges for journalists and news outlets,
who find it hard to engage them in their new products
and sell their journalism. At the same time, this is also

a democratic problem, since enlightened democracies
require various groups of people to take part in political
decisions and be a part of the news environment.

A workshop with 70 students
Before the 75th World News Media Congress, 70
international students from the International People’s

College (IPC) participated in a full-day workshop
facilitated by the University of Southern Denmark
(SDU) and NewsArcade.

The workshop — which was also supported by WAN-
IFRA, Danske Medier, TV2 Echo, and Copenhagen
Legacy Lab - sought to highlight new solutions to the
issue of news avoidance among Generation Z. The
workshop resulted in The Copenhagen Criteria; seven
news values to guide news organisations in how to
engage with Generation Z.

Throughout this co-creation workshop, the students
were assisted by 12 congress delegates from the news
industry (professional news editors and journalists).
This innovative matchmaking exercise was carried
out to facilitate valuable two-way communication
between news producers and an important segment
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https://cup.columbia.edu/book/avoiding-the-news/9780231205191/




“News avoidance should not be understood

as young people generally being how us factbas S Urblacc e —

uninterested in society around them. Nor ews PubliShEes

is it necessarily a chronic condition. Several

workshop participants mentioned that the

process of getting closer to the creation i th .

of news alleviated their anxiety about ‘ 75 WOI"ld News Med 1a Congress
engaging with it.”

Aslak Gottlieb, Journalistic Lecturer at
University of Southern Denmark (SDU)

Students presenting at WAN-IFRA 2024
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Legacy process

Objective

Strategic alignment

News avoidance is a global newsroom
challenge. The challenge is well recognised
and discussed among editors and media
professionals around the world and is also
described in the exhaustive 4-year study
“Avoiding the News: Reluctant audiences for
journalism” by Dr. Ruth Palmer et al. According
to this study, news avoiders primarily include
young people, women, and people from lower
socioeconomic classes.

News avoidance presents a democratic
problem since an enlightened democracy
requires us to take part in political decisions
and be a part of the news environment. Thus,
the vision of WAN-IFRA; to be at the forefront
of press freedom, quality journalism, innovative
and sustainable business and technology
models, aligns well with the objectives of the
legacy initiative.

Objective
= To mitigate news avoidance among
Generation Z.

Stakeholder involvement

m  The Danish Media Association and WAN-
IFRA arranged the congress session about
news avoidance and invited congress
delegates for the preceding workshop.

The International People’'s College opened
its doors for the workshop and established
a new course for 12 students with a special
interest in journalism and news avoidance.

NewsArcade and the University of Southern
Denmark facilitated the workshop and
assisted the students who presented the
Copenhagen Criteria at the congress.

Copenhagen Legacy Lab coordinated the
overall legacy process and facilitated the
dialogue between the stakeholders.

Activity

A pre-congress workshop with 70 students and
12 congress delegates.

Workshop program:

Introduction: News values and the
problem of news avoidance

Break-out session 1: Engage vs. avoid

Break-out session 2: Formulating news
values

Voting: Identifying seven new values for
Generation Z

Based on the voting, the group of students
from the journalism short course formulated
The Copenhagen Criteria — seven news values
to engage Generation Z.
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Legacy process

Evaluation

Outputs (immediately after the activity)

Three student representatives from IPC
presented The Copenhagen Criteria to
more than 250 news editors and journalists
at the congress during the session: “How to
Sell Your Journalism to News Avoiders”.

Throughout the day, more than 150 hard
copies of the news values were distributed
to interested professionals from the media
industry.

The Copenhagen Criteria is anchored in
NewsArcade as a free and public landing
page with information and materials to
be directly applied by news outlets and
journalists.

TV 2 Echo produced three short TikTok
videos to address news avoidance and
encourage news engagement among
younger audiences.

THE COPENHAGEN
CRITERIA

News Values for Gen-Z

Educational — show us news that helps us learn and
unhderstand more about relevant topics

Empowering — show us news that encourages us and provides
tools to take action based on informed decisions

G-local — show us how global events impact us locally and vice versa

Human - show us diverse representation through personal experiences,
that evoke empathy, compassion and inspiration

Impactful — show us events that affect numerous people and influence us
or those involved

Objective — show us fact-based news, unbiased and from different

perspectives

Read more: www.newsarcade.eu/news-values

Timely — show us current news and prioritize ongoing events

Engaging Generation Z in digital journalistic products is an
ongoing struggle for news outlets worldwide. The Copenhagen
Criteria provide news producers with a set of guiding values
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Legacy process

Evaluation

Outcomes (after 6 to 12 months)

= Mitigating news avoidance remains a key
priority for WAN-IFRA. During 2025 they
launched the Future Audiences Initiative
to engage young people in news and a
new policy on media literacy guided by the
Copenhagen Criteria.

NewsArcade has incorporated The
Copenhagen Criteria into a postgraduate
training course for journalists. In addition,
Creative Europe has provided funding

to develop an educational programme
around NewsArcade, which will apply the
methodology of The Copenhagen Criteria.

IPC has since become part of the EU
project NewsArcade — Seriously Play the
News in the Classroom!, a programme that
fosters critical thinking and news literacy
through gamification in education.

WAN-IFRA was recognized as one of
three finalists for the ICCA 2024 Incredible
Impacts Award for its legacy initiative.

Impact and legacy (after 1 year)

The Copenhagen Criteria continue to
support educational institutions and media
organisations in Denmark and beyond in
creating news that resonates with young
audiences.

For example, some of the participating
journalists from the workshop have
incorporated the news values into their work or
shared them with educational institutions or
the media industry:

“At Cape Town Daily on Cape Town TV we've
adopted the Copenhagen Criteria as our guide
to how we cover news."

Glenda Nevill, Editor of The Media Online and
The Media Magazine

“At the United Daily News, I've shared the
Copenhagen Criteria (...) The newsroom is
taking it as a guideline to work on a new set
of writing style guide when addressing issues
that is aimed for broadening the discussion
throughout the community.”

Che Chen, United Daily News

In Denmark, IPC has introduced two new
courses - Media Literacy and Newsroom -
inspired by the Copenhagen Criteria. In these
courses, students learn to analyze news,
produce media content, and critically

assess information. At the same time, IPC

has launched a five-year strategy aimed at
strengthening democratic values. The strategy
focuses on understanding how media, social
media, and artificial intelligence (Al) influence
society, with particular attention to information
flows and source criticism.

The Copenhagen Criteria has also become a
permanent part of the Danish Development
Research Network (DDRN). For example, it is
integrated into their Science Journalism course
for master’s students, where it supports critical
and transparent reporting.



https://wan-ifra.org/2025/11/wan-ifra-unveils-initiative-to-help-journalists-and-creators-reach-new-audiences/
https://wan-ifra.org/2025/05/wan-ifra-launches-media-literacy-policy-and-project-with-support-from-unesco/
https://arcade.newsarcade.eu/wp-content/uploads/sites/2/2025/05/Attachment_0-16.pdf
https://culture.ec.europa.eu/creative-europe
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/opportunities/projects-details/43251814/101186092/CREA2027?isExactMatch=true&frameworkProgramme=43251814&topicAbbreviation=CREA-CROSS-2024-MEDIALITERACY&order=DESC&pageNumber=1&pageSize=50&sortBy=title
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/opportunities/projects-details/43251814/101186092/CREA2027?isExactMatch=true&frameworkProgramme=43251814&topicAbbreviation=CREA-CROSS-2024-MEDIALITERACY&order=DESC&pageNumber=1&pageSize=50&sortBy=title
https://www.incredibleimpacts.com/winner-finalists-2024
https://www.incredibleimpacts.com/winner-finalists-2024
https://ddrn.dk/
https://ddrn.dk/19062/

wonderful copenhagen

copenhagen legacy lab

Copenhagen Legacy Lab is an award-winning
strategic initiative under Copenhagen Convention
Bureau that drives positive long-term impact from

congresses and events.

For more information and additional cases, visit
www.wonderfulcopenhagen.com/cll




